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About the production

The play is a new Australian Black comedy based on the lived 
experience of the writer, Chelsea Plumley, and her family.

It is an intergenerational, reaffirming, heart-warming family story 
that is unsentimental and laugh-out-loud funny.

The production will seek to educate and entertain through a 
creative medium using a two-prong approach; targeting those 
living with and alongside a mental illness and on the flip side, 
mental health and wellbeing practitioners.

We have been successful in acquiring initial funding through a 
grant application with the Stonnington Council, and are looking 
to raise more funds through a range of sponsorship and in-kind 
options to cover expenses associated with mounting a two-week 
season at the iconic Melbourne Venue, Chapel off Chapel, in May 
2023.

‘We want to make a difference to the biggest amount of people 
and we know too well as creatives in the independent theatre sector 
how many hands make light work; so with that ethos we are keen 
to create partnerships and are grateful to you for considering our 
project’. – Chelsea Plumley

“Beautiful Highness” was written 
with the intention to share the 
heartbreaking and sometimes 
humorous impact schizophrenia and 
drug use has on a loving but worn-
out Aussie family. 

It also celebrates the incredible grit 
and resilience it takes to live with and 
alongside a mental health diagnosis.



The piece’s relevance

Against the backdrop of the covid 
pandemic, mental health has 
become an important focus. 
Whilst "Beautiful Highness" seeks to de-stigmatise one particular 
diagnosis - schizophrenia - it addresses mental health wellbeing for 
all. 

Audiences will gain an increased understanding of the stigma and 
discrimination experienced by those people living with a mental 
health diagnosis, learn appropriate language accepted in the 
mental health domain, and be challenged to think outside the box 
on alternative pathways to wellbeing.

Fostering understanding and empathy is at the core of the work.



The team

Chelsea Plumley, Writer
5-time Green Room Award nominated 
Musical Theatre & Cabaret Artist, 
Musician, Host & Producer

Sara Grenfell, Director
Performer, Corporate Coach, Workshop 
Facilitator and Teacher

James Roche, Composer
ARIA Award-Winning Artist of Australian 
band "Bachelor Girl"

Matt Sheehan, Producer
Artistic Director, Three’s a Crowd Inc

Cherian Jacob, Producer
Marketing and Publicity - Cicero’s Circle 
Theatre Company

Peter Houghton, 
Dramaturg
Dramaturg, Actor

https://3ac.mystrikingly.com/
http://www.cicerocircle.com/


Audience, partnerships and reach
Target Audience
Given the topical nature of the production and those involved, the 
piece is poised to attract a curious and educated audience 
composed of academics, social workers, the larger mental health 
practitioner community, university students, artists, theatre 
enthusiasts, and the general entertainment seekers.

Audience Reach
With an audience capacity of ~2000, these folks will be targeted 
through our existing partnerships with The City of Stonnington, 
ANZACATA, Cicero’s Circle, 3AC as well as through future 
partnerships which we are seeking to forge with relevant 
organizations such as the Star Health Stonnington, Epworth 
Hospital, Prahran Mission, Sane Australia, Beyond Blue, Voices 
Victoria and Head Space.

To that end, clientele and staff from the Prahran Mission, Voices 
Victoria, South Yarra Housing Commission and other relevant 
associations, will be invited to one show at NO COST ensuring 
accessibility to those who cannot afford it and to give those diverse 
audience members the opportunity to see aspects of their own 
stories reflected on stage.

*The production is supported by ANZACATA (the Association of Creative Arts Therapists in Australia, New Zealand and Asia) by promoting it amongst its 
members and purchasing an allotment of tickets for members to attend. ANZACATA members attending will earn continuing professional development 
(CPD) points by their attendance.



How can you contribute We have devised a range of sponsorship and in-kind donation options that would 
ensure acknowledgement and sufficient visibility depending on the level of support. 
We would like to discuss these options with you and any ideas you may have 
including various ticket bundling options for you and your organisation.

Items Platinum (or in-kind)
$10,000 + 

Gold (or in-kind) 
$5,000 + 

Silver (or in-kind)
$2,500 +

Bronze (or in-kind)
$1,000+

Tickets to the season and Q and A sessions 10 8 4 2
Framed special edition poster autographed by cast and 
creatives X X X X

Attending rehearsal to witness the creative process X X X X
Special Mention in Production Program X X X X
Logo placement on print marketing*** X X X
Logo in email blasts and e newsletters X X X
Live shout out during pre /post show 
announcement/Q&A 

X X X

Social Media shout outs - business name, updates, any 
information

1 mth prior/during/after 
production

1 mth prior/during 
production

2 pwk during 
production

Opportunity to add any extra information for 
audience**** X X

Reserved advertisement space in program Full back cover* Inside back cover
Foyer placements in the entrance of the performance 
space** 2 items 1 item

Business Profile recognition in email blasts and e 
newsletters X X

Recognition in radio interviews X X

* Mentioned as "brought to you by…”
**Your branded pamphlets, roll-up banner etc. for the two-week 
season of shows 

*** Company name, logo, and sponsorship level included in all 
event programming and/or promotional materials [promotional 
materials might include flyers, pamphlets, posters, media release 
or other merchandise]

**** Included either in the program or part of a live announcement. 
Subject to approval.



Brand exposure
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3CR/RRR/PBS/ABC/3AW/Joy FM x
Chapel Off Chapel x x x x x x
Stonnington Council x x x x x
BH Website x x x x
The Age- Spectrum x x x
Other Fairfax editorials x x x
NIDA x
Organisations and associations x x
Arts Hub x x
Cicero's Circle, 3AC x x
ANZATAC x x x
Cafes and select venues(Jonos) x x

The following table provides a 
snapshot of the kind of brand 
exposure you will receive depending 
on the level of support provided

Pre-production exposure for your brand will be by logo 
placement in the production posters and related images 
which will be included in newsletters, associated websites and 
social media channels. Posters and flyers will be placed in key 
locations as part of the publicity campaign. On production 
days the exposure on and off the brochure will be 
proportionate to your organisation’s contribution as indicated 
in the ‘How can you contribute’ section above.



How your funds will be used

Funds raised as well as revenue from 
the production will be allocated as 
shown in the diagram.

The budgeted four weeks wages will allow us to financially sustain the creative 
team so they can work on a delicate subject with complete focus, ensuring that 
the marriage of all the parts honours the heart of the storytelling.



Support us

We believe that through the production of “Beautiful 
Highness”, audiences will experience visceral empathy.

Emotion researchers generally define empathy as the ability to 
sense other people’s emotions, coupled with the ability to 
imagine what someone else might be thinking or feeling. It is 
crucial we practise empathy as it helps us feel like we are not 
alone, we belong. It builds social connections, eases stress, and 
improves ones ability to manage and respond to an emotional 
event. 

What better way to practice empathy than to attend live 
theatre and to that end support it?

Chelsea Plumley  | www.chelseaplumley.com
Playwright / Performer / Producer / Host / Musician 

Cherian Jacob / 0410 928 859 / cherian_jacob@hotmail.com
Producer / Marketing & Publicity

Matt Sheehan / 0427 722 793 / matt@wildmatters.com.au
Producer / Auspice

Please call or email us with your 
preferred sponsorship level ticket 
bundle, or other suggestions of 
financial or in-kind support.

We are grateful to you for 
considering our project.

Thank you.

mailto:cherian_jacob@hotmaill.com
mailto:matt@wildmatters.com.au
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